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‘As seen on TV'—Barometer panellists have their say on ‘The Apprentice’

‘The Apprentice’ depicts the world of business as harsh and brutal.
But, is it really that way?

Putting would-be entrepreneurs and managers into television competitions has proved very popu-
lar with the viewing public. However for most young people, watching these programmes may
be the only experience of the world of business that they have come into contact with, and there
is a potential for either encouragement or discouragement of future generations. Our respondents
were asked for their view of the accuracy of that world as portrayed in the programmes.

Ve
The . y The television programmes ‘The Apprentice’ and ‘Dragon’s Den’ appear
Panellists to depict the world of business as harsh and brutal.

view: To what extent is this consistent with your experience?

40% -
“Shows like ‘The
Apprentice’ are
unrelated to the
world of business.

30%+

They appear to 20%-
provide

entertainment for

those who, 1700 10%

years ago would
have held season
tickets for the 0%]
Coliseum. If they
are seen as anything
else they inhibit the = UKBB m UKBAB

creation of a culture \ -
of enterprise.”

1. highly 2 3 4 5. not at all
after excluding 'not applicable responses: UKBB 5.1%, UKBAB 2.5%)

Results were very close between the two surveys. After adjusting for those responding ‘not
applicable’, 32% of UKBB and 28% of UKBAB respondents thought that the programmes’
depictions were highly or reasonably highly consistent with their own experience.

On the other hand, 35% of UKBB and 41% of UKBAB respondents thought the programmes’
depictions were only slightly or not at all consistent with their experience.
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April issues include: pre tax profit margins, growth of costs and working up to capacity.

Q1.| Excluding normal seasonal fluctuations, Q7. How do you expect the number of full
how have your pre-tax profit margins time equivalent employees in your
changed in the past 6 months? business to change in the next 6mths?

Q2. Excluding normal seasonal fluctuations, Q8. To what extent are you more or less
how do you expect your pre-tax profit optimistic about the medium to long term
margins to change in the next 6 months? future of the UK economy compared to a

year ago?

Q3 Excluding normal seasonal fluctuations,

| how has the overall annual growth of Q9 The television programmes
costs (ie both wage and non-wage costs) ’ ‘The Apprentice’ and ‘Dragon’s Den’
changed in the past 6 months? appear to depict the world of business as
harsh and brutal. To what extent is this
Excluding normal seasonal fluctuations, consistent with your experience?

Q4.| how do you expect the overall annual
growth of costs (ie both wage and non- To what extent do you feel that the issues
wage costs) to change in the next 6 Q10.|  confronted by smaller businesses are
months? given adequate coverage in the media?

Q5.| To what extent are you working up to Q11.| If you are a member of a trade associa-
capacity (in terms of the full utilisation of tion or similar grouping, do you gain
resources) ? (100% would imply a need benefit from membership?
for additional staff or other resources)

Q12.| Inmore general terms, are environ-

Q6 How has the number of full time mental sustainability issues becoming an
equivalent employees in your business increasing area of concern for your
changed over the past 6mths? business?

About the Sector
respondents: Productlon_& Distribution Services Total
Manufacturing
In the April 2006 survey, 25.4% 8.7% 65.9% 100.0%
138 respondents
were drawn with the Turnover (£)
following characteristics: <1M IM-3M >3M Total
71.0% 18.8% 10.1% | 100.0%
Number of Full-time Employees
1-10 11-20 21-50 51-100 100+ Total
59.4% 26.1% 8.0% 2.9% 3.6% 100.0%
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Pre Tax Profits
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Overall improvement seen with more to come in next six months.

Over the last 6 months
26% of respondents have
seen pre-tax profit mar-
gins rise, while 36%
have experienced de-
creases. This is an im-
provement compared
with the last time we
asked this question, in
August 2005, when 21%
had seen rises and 44%
had seen falls.

The next 6 months ap- | 5%]
0%

pears brighter, with 29%
expecting pre-tax profits
to grow, while only 25%
expect reductions.

N
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Changes in pre-tax profit margins over
the last six months

excluding normal seasonal variations

Risen Fallen Stayed the

same

B Apr-06 O Aug-05

Changes in pre-tax profit margins over
the next six months

excluding normal seasonal variations

Expected to
rise fall

Expectedto  Expected to

stay the same

B Apr-06 O Aug-05

Most see rise in costs as well

Two thirds of respondents report rises in wage and non wage costs.

Regarding costs,
nearly two thirds of
respondents say that
there has been rises
in the annual
growth over the past
six months - only
7% experienced
falls. Looking
ahead, 69% say that
they expect rates of
increases to rise
over the next 6
months, while only
4% expect lower
growth in costs to
come.

Changes in the overall annual growth
of costs (both wage and non-wage
costs) over the past 6 months

excluding normal seasonal variations

Risen Fallen Stayed the

ame

S
W Apr-06 @ Aug-05
[ mpr06_ B Aug-05] )

Changes in the overall annual growth
of costs (both wage and non-wage
costs) over the next 6 months

excluding normal seasonal variations
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Media coverage for smaller businesses

4 )

To what extent do you feel that the issues confronted by smaller
businesses are given adequate coverage in the media?

Although a few re- 60%
spondents feel that
smaller business is-
sues are covered ade-
quately in the media,

50%

40%

78% of UKBB re- 30%
spondents and 81%
of UKBAB respon- 20%

dents feel that the
media does not cover
smaller business is-

10%

0%+

sues barely or at all 1. highly 2 3 4 5.notatall 6. don't
adequately. know
= UKBB B UKBAB
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Feedback into the April survey - Size matters.

Benchmarking key issues for
’ smaller businesses ) )
/./‘ For further information, please contact
' The Barometer Project Team
: The last word this month goes )
/ to a panellist who thinks the Rick Eagles
government need to redefine
‘small’. t: 0115 8466860

“I get the impression that, to most in government, a  ©:ick.eagles@nottingham.ac.uk
small business has around 100 employees. The really

small business with less than five employees gets no Liz Rose
consideration and generally speaking is stamped on by
all the legislation it gets.” t: 0115 8466189

e: liz.rose@nottingham.ac.uk

To access the full version of the March analysis visit
www.ukbb.ac w: www.ukbb.ac www.ukbab.ac
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